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Intro
 Most company want to develop new product which can sell on 

market: but less than 5% get success, Why?
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What is Wants & Needs?

 Needs:
 Carrying many materials are difficult(problem)-> Bag(Answer), 

wrapping cloth (Answer)

 Wants:
 Having noticeable bag by people(desire) ->Vintage bag(Value)



Three element of Design

Shape

Color Intension:

(Problem&Desire)

Design

Shape: Function
Color:Emotion
Intension: Think



Present of Needs-Problem

 Tooth brush

 Shape: Strait Line -> Curve

 Color: Yellow -> Blue sky

 Intention of engineer?



Present of Wants-Desire

 Shape – Square(not round)

 Color  - Blue(not red or pink)

 Intention of designer

 Desire(Value) – Difference of gender



Problem based New product 
development(Needs)
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Problem based New product 
development(Parts)



Problem based New product 
development(Business)



New product development 
process
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Product of time

 Managing time as intent

 Reduce time

 Holding time

 Expand time

 Return time

 Etc.



Product of time



Product of space

 Manage space

 Find space

 Reduce/Expand space

 Look for another space

 Etc.



Product of space



Product of Measurement

 Change status of viewing

 Change shape

 Change color

 Come into view or reverse 

 Etc.



Product of Measurement



Product of Resource

 Use of non usable Resource

 Find Resource of artery

 Find Resource of vein

 Etc.



Product of Resource



Time value

Time

- Change value of time

Examples:

Automotive: Reduce time

Refrigerator: Slowing time

Botox: Return time

Photograph: Stop time



Time value



Transforming value

transforming

- Transforming from me to another person

Examples:
Harley Davison:

Middle age Rock band:

Custom Play:



Transforming value

Transforming

- Transforming from me to another person

- The grass is always greener on the other side
of the fence



transforming value



Conclusion

 New product development

 To solve problem and desire of human

 Action for giving solution and value


